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Introduction to iGive.com Page 1 of 1 



welcome to iGive.com gfrw* igm n^isa eeess eaq?. m& ejI^ iSfesiiMnst cpntnciuB 



Q For YOUR favorite cause 




0555?*— iGive.com" 

i 

Turn your everyday online shopping 



membership into philanthropy 



l«l toioinnow j fj?| alreadymember 



fx] tormembcrsbip , fx] fores u3es j |xT| formerchants 

jjoin now [Tj 0 |Li9tacause (S) {Tour the iGive mall @ 



htt,,://web.archivc.org/web/200002291.6023 I /ww.igj vc.com/html/intro.cfiri 12/1 3/2005 
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WeiCOtne tO iGlVe.COm steMUSM nfls&ptl PCSS*. EAQs jobs ortvacv disclaimer Qpnja&iia 



[xj See our 140+ merchants 



; ptj For YOUR favorite cause j 



fx] $10 for joining and 
shopping 




iGive.conrr 



Turn your everyday online shopping 

into philaathropy 



I fx| tojoinnow 



alreadymember 



[xj ftwmembership 



I flej foreauses 



| fx] fornierchanis 



| Join now <g) jrmdingacause:;^ 0 (Tour the iGlve mall ||f 
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welcome to iGive.com s^ 0 " pcsss E£Qi Boyasv dtecMaes eo/jtaetjus 



[x] See our 140+ merchants ! 



[*| For YOUR favorite cause 



fx] $10 for joining and 
shopping 



fx] formcmbership 



iGive.com' 



Turn your everyday online shopping 

into philanthropy 



: [*\ tojoinnow 



fx] alreadymember 



j [ 



[xl forcausea 



J 



pel formerchants 



|Already a member 0 {Cause benefits m @ |Tour the KSive mall jlf @ 



http://web.archwG.org/web/200^ 6/12/2006 
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iGive background - charity, fundraising, nonprofit, not for profit, non-profit, charities, cha... Page I of 2 



Welcome Guest 



mmhssJymt mt&. EAPr Jafes privacy $)p$&Rsx&!»r. sw$»£!tJ*& 



iGive.com" Background 



(for you" 



shop now 

fi»t-tlrr>j&_ buy er deals 
mem ber reso urces 
tips and tricks 
vour setting s 



At iGive, we are dedicated to building an online community that 
harnesses the collective power of our members in order to aid 
worthwhile causes or charities. We're using the Internet and massive 
computing power to create a simple, fast, individualized, and 
inexpensive connection between our members, their favorite worthy 
causes, and businesses seeking to benefit our members* interests. 

With many people wanting to support their favorite charitable efforts but 
finding time or resources limited, we've designed IGive to enable 
anyone to participate in community service quickly and easily, to do so 
without cost to our members or their designated nonprofits, and to 
respect our members' privacy. It fe our goal to help individuals make 
supporting their favorite worthy cause a daily t almost Instantaneous 
activity. 



1 
4 



Launched in 1997, iGive is based on the principles of social 
entrepreneurship - the concept that helping others makes for good 
business. A team of technology, philanthropy, and marketing 
specialists developed iGive to leverage the benefits of the Internet for 
working with thousands of people simultaneously - yet treating 
individuals as individuals ~ forthe good of our members and their 
favorite nonprofits. 

With the support of our members and marketing partners, iGive will 
grow and continue implementing innovative ways to capture the good 
that is created when people join together to further their individual 
desires for making a difference. 



Founder 



Robert Grosshandler, founder of iGive,has more than 20 years 
experience as a principal / founder / CEO in real estate, marketing, and 
technology ventures, the largest of which was a 160-person firm 
providing software and services to the real estate industry. Two driving 
forces in Robert's life led him to establish iGive. The first was his goal 
to do good and have fun in the business world. The second was his 
fascination with the potential of the 'Net to create virtual communities 
and facilitate personalized business relationships by bringing the 
familiarity and knowledge of the corner shopkeeper to millions of 
individuals throughout the world, ail at the same time. 



Board 



David Scott Cadick 

Founder, DoubleCIick. 

Andrew J. "Flip" Filipowsk? (Chairman) 



http://w*.arehi^ 12/13/2005 
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Founder/Chairman/CEO, Platinum Technology, prior to its sale to % 
Computer Associates ^ 

Robert N. Grosshandler £ 

Founder, The SOFTA Group, Inc., iGive.com, inc. 

Donald H. McKinney 

Founder, Chairman, International Network Services 
Jtll Osur 

Special Olympics, Northern California 
Alan Salzman 

Founder, Managing Partner, Vantage Point Venture Partners 

any problems, questions, concerns? contact us 
Thte site ©Copyright 1997 - 1S99 iGfv&.oom. inc. AC rights rpRRrvRd 
Nonprofit organization* listed nr IGfve^om have boon ifct^d by memoers for thsir own and other members' uso, 
A listing at rGivd.com ts not an endorsement of KJK/c.coro by the organ fcatkm, 
nor an endorsement Dy IGfvc.conn of tho Of&anteadorL 
More leoal rnf ormatinn a nd disclaimer Pace revised 12/14/99 
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how iGive works - charity, fimdraising, nonprofit, not for profit, non-profit, charities, char... Fage 1 of 2 



welcome to iGive 



member home mission press FAQs jftfca privacy 4i$$&]n$r oonfccXus 



iGive.com' 

(tat* to IGive home"" 



How iGive works 



* whv should 1 join? 
» how does ft work? 

& what can I support? 

* other FAQs? 
f> !^L$i$rj39w 



We?1l send $10 to YOUR 
favorite cause the first 
time you shop at IGive 



) Many people want to support their favorite charitable efforts but find 
time and/or resources limited. We've designed tGive.com to enable 
individuals to benefit their chosen communities through their everyday 
online shopping. It?s free, private and confidential, and it's convenient 
from your home or office. It is our goal to help individuals make 
supporting their favorite worthy cause a daily, almost instantaneous 
activity. 

Choose your favorite charity. 

Unrike other affinity programs, you choose or list the charity you would 
like to support. It could be a large national nonprofit or a small 
community operation. Our members have nominated and supported 
charities including local schools, PTAs, scout troops, high school 
marching bands, local pet and animal rescue groups, churches, youth 
dubs, foundations for medical research, science foundations, and 
many more. Most charities are eligible to participate. 



Shop the iGive.com mall. 



The most effective way to support your cause is by shopping at our 
mall. Each time you shop online through the iGive Mall, we send a 
percentage of the purchase price of the products you buy to your 
favorite charity. 



Raise tens or hundreds of dollars 

Over 80 well-known merchants at our mall offer fantastic prices on 
office supplies, books, CDs, videos, toys, flowers, sporting goods, gifts, 
groceries, gardening supplies and more. 



Our average ?donation < of around 8% of the purchase price. Imagine 
how much good your grocery shopping atone could do. 



Our guarantees. 



• iGive.com exists to serve our members and enable them to 
support their favorite causes through online buying and 
browsing. 

• iGive.com member privacy Is always protected fully. We do not 
sell mailing lists or reveal the names or mailing addresses of our 
members. One Important exception: Members can choose to 
have their names revealed to the organizations they support. 

• The iGive.com member relationship is not meant to imply an 
endorsement by the cause of iGive.com, or an endorsement Dy 
iGive.com of the cause. We are neutral on the causes we 
support, and adamant about supporting the causes our 
members choose. We do not, however, support causes that 
advocate violence, break the law, or are political in nature. (The 



http://web.aml^ it works cfrn 6/10/2006 
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former for moral reasons, the latter because political ^ 
contributions are regulated.) _y 

For more information, please read our member a greement. 
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Welcome Guest 



iGive.corrr 

SHOPPING MAlt 



Thank you for 
supporting 
Your Favorite Cause. 



fx] confirming 



|*J iGive Gift Store 



w specials & promo tions 
^ first-time buyer deals " 



m ember home qbotitJGlve FAQs iobs. prfvas* &*Jlfl£J*3#r fconjactus 



fx] malldlrectorv 



* books. & magazines (is? 
V featured apeemte 

* fa^lon (281 

* gJfM(19> 

» gourmet & grocery (15) 

* hearth (16) 

0- kid a teens f1?) 
gftiusic& video (71 

3Port3 & outdoors (16) 
<* office Q) 

safjden (5)' 

art /arts A crafty (5) 
& beauty (12) 

» !t£v£l<6> 
*Bt flowers (3) 

* pejs<5) 
four merchants 



Merchants reached via f his page support your 
causes through purchases made at their sites 



" flnj g after r** 
» FREE 



© Baroes &Nobte- save up to 

* B eyond.com - FREE McAfee 
SfflSfoift. after: reb ate! 

test 



J Merchants by % 




fx] First Jewelry • for HER and your cause 



(desU/ specials J (Merchants A-2 «§J 



any problems, questions, concerns? c ontact us 
Thla Rite TCopyrigM 1997 - 19&9 iGive.C0m* Inc. All rights reserved 
Nonprofit opoanteatiorts |«ted at IGrv^com have been listed by members for theJr own and other members? use. 
A listino at iCive.com is not an endorsement of IGIvc.com by the orpanizatlon. nor an endorsement by K3tve.com 

of me organization. 
More .legat stuff and disclaimer 
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Welcome Guest 



member home- shop press FAQ s r obs Privac y <*iariqc user tantactns 



iGive. corrr Member Resources 



(foremtse resources click 




j Member information 
sAop^npw Earn mor$ money. 





mejnter_resources QjJrp oHci. 




tips and tricks For webma sters 

■ vou r settings Mer chants and Advertisers 




♦ Change Tax Status 

♦ Newsletter 
Subscriptions 

♦ Champion Leader 
Program 



"j [x"| Earn more money 

• Sfc Degrees of Ponartio n 

• Tell-A-Friend 

• iGive Banne rs 

• Make iGive Your 
Home/ r ,S r ^rt i Paqe 

• Xips_ on_Ra isi ng More 
M^n_ey_fo_r^ir our Cause 

• Press Bonus Program 

• Champion Leade r Pro gram 



• Company . 
B^krjrsunder 

• How i Give.com Works 

• T ax. Deductibility 

• Testimon ials 

• .P^^Rpom 

• Jpb^Ogi^rtunffies 



fxl Company information 



futp://web.archive.or^ igive.cfm 1 2/1 3/2005 
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|xl Help and contacts 



i 



• FAQs 

• Hele 



10 



• Co,m^_Us 

♦ Make iGiva Your 
Home/Start Page 



|xl Ota* policies 

• Member Aoreemen t 

* Privac y Polic y 



[xl webmasters ; 

• Lmk Your Web Site to 
Us 

* Partners Program 

♦ iGive Banners 



i |x] advertisers ) 

• Advertisers Information 

• Merchant Inform ation 




any probtems, questions, concerns? fcontoctus. 
This site ^Copyright 1&97 - 199$ iGlve.com, inc. All rights reserved 
Nonprofit organizations listed at iGive.com have been listed by members for their own and other members' usu* 
A listing at tGrvo.com is not an endorsement of IGlva.eom by the organization, 
nor an endorsement by iGive.com of the organisation. 
M^jQp^jnforrf^|U}^ Page revised 12/14/98 
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Welcome Guest 



m ember homo ahon P£g&t £dP& J.Qb£ Rdv&ey change user contact u s 



iGive.conrr Member Agreement 

^ A Member and iGive.com agree to the 
following: 



(for you 



• s hop now 
t» fitsj'ti roe-buver deals 
■3?- member resources 
© tjgs^n djricks 
& your settings 



1. iGive.com (iGive) represents the individual user of the iGive service, 
not advertisers, sponsors, or nonprofits. An Individual who signs up 
with iGive becomes a member and enters willingly into this agreement. 
Members list nonprofits for their own use, and for the use of other 
members. 



Monies are earned by members and are credited to members? 
accounts, and then disbursed from their accounts to their selected 
nonproflt(s). iGive is providing a service to its members, not to 
nonprofits. Any taxes on this are the responsibility of the member. 

2. The member understands that (Give uses its commercially 
reasonable best efforts to present various online merchants to the 
member, and enables the member to designate a commission specified 
on the iGive site on purchases from the merchants in the iGive mail to 
the member's account, for later disbursement to the member?s 
selected nonprofit. The member understands that to earn that rebate 
on purchases, the member must click from the iGive mall to the 
merchant, and must forward the merchant e-maii order confirmation to 
orders@iGtve. The member also understands that iGive seeks to find 
paying advertisers who wish to reach the member for the purpose of 
showing the member ads or selling merchandise. The member agrees 
that, after deducting for iGive's commission and fees, the net proceeds 
of any such showings will be delivered by iGive to the member?* 
account, for later disbursement to a qualified nonprofit organization 
designated by the member or the member themselves. 



Alternatively, advertisers may use iGive as an agent to forward 
donations to the member's selected nonprofit. iGive makes no 
representations as to its success or failure in these endeavors, 

3. iGive is commissioned by the member; the terms of the commission 
may change upon thirty days notice to (he member. This agreement 
lasts for 99 years, and is cancelable upon 30 days notice by either 
party. You must remain a member (which includes providing us a valid 
e-mail address at which we're allowed to contact you) for at least 2 
months after signing up for a sign up "bonus* (if any} to be paid to your 
selected nonprofit. See active member below, 

4. iGive will not disclose '"personally identifiable* information regarding 
its members to any third party without the member?s explicit 
permission, except as may be required by law or action of a court of 
competent jurisdiction. 

5. Notice to members may be made by posting information on the 
iGive Web site or via e-mail. Members may give notice to iGive by e- 
maifing infQ(5>tG rve.oom, 

6. iGive reserves the right to refuse any membership, advertiser, 



http://web.archive.org/web/20000303201 S56/www.ieivc.com/Iitm1/member acreemcntcfm 6/1 0/2006 
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advertisements, or recipient nonprofit organizations. 

7 iGive or an advertiser may limit the number of ads a member may get 
credit for viewing during any given time period. This limit may change 
without prior notice, and it wfll be posted in this paragraph. 

8. Member understands that the economic basis of iGtve is delivering 
real transactions, and/or real persons viewing real ads to advertisers. 
Any action by the member that undermines that basis may disqualify 
the member and his or her viewing activity. AH of a member?s 
earnings or rebates may be disqualified, at the sole discretion of iGive, 
ff the member attempts (1 ) to use iGive through any means other than 
through participating sign-up pages; (2) to disrupt iGive or circumvent 
the terms and conditions of this Agreement; (3) to use automated 
means to create entries/registrations; (4) register on behalf of another 
person; (5) provide false or unverifiable information to iGive; or (6) sign 
up multiple times. And. if any of the above or other attempts to defraud 
advertisers or iGtve occur, iGive reserves the right to remedy any such 
action, disruption or circumvention in a manner, determined solely by 
iGive, that is fair and equitable to other members, advertisers, and 
nonprofits* IGive may not give notice in such on Instance. All 
information posted and received is subject to final audit. 

9. Member may take advantage of the iGive Mall. Member understand 
that iGive will use its best efforts to collect a rebate from iGive mall 
merchants, and remit those monies, less its fees, if any, to the 
member's account, for later disbursement to a selected nonprofit or to 
the member. 

10. A member must be at least 13 years old. 

1 1 . Active Member. Being an active iGive.com member is important, 
because that generates the revenues that allow us to funnel money to 
our members? favorite causes. iGive.com defines an active member 
as a member who a) receives our weekly e-mail newsletters or visits 
the iGrve,com site (member page) at least twice a month (in two 
different weeks), and/or b) has made a purchase from a vendor in the 
iGive mall at least once in the last 60 days. A member must remain 
active for at least 60 days after his or her initial registration for any 
initial donation or promotion to become effective. 

12. Tax Deductibility. iGive performs a service for its members, and is 
not qualified to offer tax advice on the deductibility of any donation 
made by the member. This service allows the rebate provided by the 
merchant to the member to meet the structural qualifications of the IRS 
code, so that if donor and donee are qualified, the donation may be 
taken by the the member. The rebate (of monies paid by the member to 
the merchant) provided by the merchant transfers to the control of the 
member, and the member voluntarily determines whether or not to 
donate that money, and whether or not to donate it to an organization 
to which donations are "deductible", as defined by the internal Revenue 
Service under? 170. 

Donations made by iGive or the member as a result of activities other 
than purchasing sr© not dAductibi©. 
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13 



any problems* questions, concern?? comacr u s 
This site TCopyrlghl 1997 * 1999 lGJve,com, Inc. AO rights reserved 
Nonprofit organfzaUons listen at iGrve.com have been listed by members (or ineir own and other members? u$e. 
A listing at rGive.com is not an endorsement of (Ghrccom by the onjanfeafioa 
nor an endorsement by tGjve.com of the organization. 
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Welcome Guest 



msmbethome shop pn&si FAQs Jobs privacy c$ang&_a3or conjacttts 



»<4 



iGive.com™ Frequently Asked Questions 
> (FAQs) 



ffl shoo no w 
<& first-time bu yer deals 
* member 1 



j^ources 



® tips and tric ks 
o vour settings 



fx) shopplngPAQ 



ts shopp ino _at_ your site secure? 
Does mv cause get the fufl percenta g e listed? 
Do I have to start mv shopping from iG iv exom? 
Hc_w_do_l get credit for my cause from my purchases ? 
,Howjj_ o_LKnow i?ve gotten credit fo r m y, purchases? 
When will my ca use get the money? 
When do I get the t ULbou us for mv cause fo r makings 
p urchase ? 
I deleted mv order c o ofhmatron? 
I forgot to fbrwa rd my order confirmatio n? 
What if I have a problem with_rnv,order? " 

f made a purcha s ejrom a store before thev were on vour site. W hy 

can?t I f orward the confirmation for tha t old purchase? 

Why do I have to s i gn in again at the me rchan t when making a 

pu rchase? 

How much do I ea rn for mv cause for click ing aro und the Member 
Page? 

jdgnj^s^ff_ tbe_dtcK, bonuses I?ve e arned on mv Stats. 
The link to mv cause on m y mem ber page doesn?t wo rk. 



L 



fx] irtemberFAQ 



ts membership free? 

Is my memb ershi p private? 

What charities can I su pport? 

Can I choose a c au seTthat?s not on vou r list? 

Can I support mo re than o ne cause? 

Howjfo J chang e mv cause? 

H ow do I c hange m v_e-rnail address ? 

How do I change mv _ne wsletter subscriptions ? 

H-Q W_do I cancel mv mem bership? 

CmMnihon embers join and use th e same compu ter? 

Cao_l_ use_a public comp uter? 

How do I wip e out mv cookies? 

What are cookies? 

Hew do. I know vou?ve s en t the money to my cause? 

Can I put aJbLa pper or link t pJ_Gi ve.com on mv__caose?s We bsite? 



i fx] causeFAQ 



How do I list my cause? 
tsjherejan ycost or obligation? 
What is bur_Cause Password? 

How__d_o_ we_edit or update our iGrve.com cause listing? 
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How do 1 keep track of ho w much we?ve raised? 
How can we thank ou r supporters? 

We haven? t received the latest check we see on the Your Stats oaoe 
yet. 



IGlveFAQ 

How does iGive.com work? 
Who are you anywa y? 
Why do_you provide this servic e? 
More help. 

any problems, questions, concerns? fiaoiasLUB 
Thj's site ?Copyrighl 1997 - 1999 IGIve.com, Inc. All righta reserved 
Nonprofit orgsnizstionts fisted at K$ive.oom have been Wsted by members for their own and other members? use. 
A nsttng at (G!ve,com 13 not an endorsement of K3ive.com by the organization, 
nor an endorsement by iGive.com of the organization. 
More legal Infor mation andjrttolaimpf Page revised 12/14/99 
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WelCX)ITie GueSt member home <;j_op. press PA_Q5 Jftte Privacy clmnao user contact us 




iGive.com'"' ij!L s ^ FAQ '"" i 

Is shopping at your site secure? 

Yes. Every one of our merchants offer safe and secure shopping. 



Does my cause get the fill I percentage listed? 

Yes, Your cause will get me full percentage of the purchase price 
(minus tax and shipping end handling). 



Do I have to start my shopping from iGive.com? 

Yes. To get credit for your cause, and to qualify for exclusive member 
deals, you must start your shopping at the Mall at K3ive.com. 

How do I get credit for my cause from my purchases? 

For each purchase, please forward the e-mail order confirmation 
including purchase price and order confirmation number to: 
orders^iGfve.corq 

For more info, see c onfirm ing purchases . 

How do i Know l?ve gotten credit for my purchases? 

Check "Your Stats" on your member page. There?s a record of each 
of your purchases. It can take up to 7 business days for each 
purchase to appear in "Your Stats." 

When will my cause get the money? 

We send out checks monthly for all activity through the last day of the 
previous month. At our causes? request, we do not send checks for 
amount less than $5. Earnings carry over each month until $5 
accrues. Take a look at "Your Stats" for a list of checks sent to your 
cause. $10 bonuses are included in the checks sent to nonprofits 
ONLY AFTER the new member has made a purchase and forwarded 
the e-maa order confirmation. It can take up to 7 business days to 
process your e-mail order confirmation. 

When do I get the $10 bonus for my cause for making 
my first purchase? 

Each new member receives a $10 credit upon joining (it?s removed 
after 45 days if you don?t shop). Once you shop at the Mai! at 
iGive.com (within 45 days of joining) and forward your order 
confirmation to or_ders@ iGive.co m , we?ll send the $1 0 to your cause. 

I deleted my order confirmation. 

Never fear. Just contact the orders or customer service department of 
the merchant and request another copy. 

I forgot to forward my order confirmation. 

We forgive you. Just dig it up and forward it to: o___te|___c3i Give,com 
You can still get the credit for your cause. 



Qorym 

* sho p now 

© first-time buyer deals 
» member re so urces 
s* ti p_s_and.tricks 

* yo ur settings 
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What jf I have a problem with my order? ^1 

Contact the orders or customer service department of the merchant. ■ * 

I made a purchase from a store before they were on 
your site. Why canTt I forward the confirmation for that 
purchase? 

Unfortunately, only those purchases made AFTER the store appeared 
at the Mall at iGrve.com count You must have started your 
shopping from the Mall in order to get credit for your cause. Why? 
Because only iGive.com members can earn money for their causes for 
their purchases and only after we make an agreement with the 
merchant to donate a percentage of your purchase to your favorite 
cause. 

Why do I have to sign in again at the merchant when 
making a purchase? 

When making a purchase, you have to sign in again (provide name, 
address, etc.) because you have left iGive.com and linked to the 
merchant?© Web site, Their Web site is wholly separate from ours. We 
do not share information about you with our merchants, so in order to 
charge you for your order and send it to you, they need to collect your 
information as wen. 

How do I earn for my cause for clicking around the 
Member Page? 

See complete details on our dicks polic y. 

I don?t see the click bonuses l?ve earned on my Stats. 

Remember, only elides on the links or ads on the member page {home 
page) count If you click on the link for The iGive Mafl* and then click 
on 4 links in the Mall, you?ll earn onfy 1 click. Once you leave the 
Member Page, your dicks do not earn bonuses for your cause. 

The link to my cause on my member page isn?t 
working. 

If the person who listed your cause included a URL to the cause Web 
site when listing it, then the link to your cause will work. If your cause 
does not have a Web site, or if the person who listed it did not know 
about it. then we don?t have the URL in our database, and it will not 
not be clickable. If you like, you can contact your cause-they can edit 
or change their iGive.com listing and add the URL. 

Why do I have to forward my e-mail order form. 

When you e-mar! us your order confirmation. we?re able to credit your 
account and the account of your favorite cause immediately. Most of 
our merchants provide us with this information, but on a quarterly, not 
monthly, schedule. When you forward your order confirmations, you 
help ensure that your cause will get the money you raised quickly! It 
also helps us to audit the reports provided to us by the merchants to 
make sure the information they provide to us is accurate. 



HT| baekFAQ 



any proWems, questions, concerns? contest ua 
, _ 17113 ^Copyright 1 9fl7 - 1399 fQlve.com. me Art rtatffc reserved 
Nonprofit omani^s lis** iat KyvR.com teve been listed by members for their own and glher members? use 
A listing x iGive.com is not an endorsement of iClve.com by the orofinizstfpu. 
nor an endorsemenf by lGive.com of the orf^ifeetfon. 
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welcome to iGive 

fx) aiitocjo 



TOSDJtlftCjDOT& Passion Q(t$$ FAQs jobs privacy dtecteimer contaeius 



IS 



Cbuck to KSIve home ^ 

s> whv sh ould I join? 
® how d o e.s it work? 
* what QanJ_Sjjp t BPji2 
® other F AQs? 
«* r-Q-Ot ster now 



We?ll send $10 to YOUR 
favorite cause the first 
time you shop at iGive 



We?re very proud of 
our privacy policy. 

This site is a member of TRUSTe 
TROSTe Licensee 




iGrve.com is a licensee of the TRUSTe Privacy Program. This 
statement discloses the privacy practices for the iGive.com web site. 
When you visit a Web site displaying the TRUSTe trustmark, you can 
expect to be notified of: What personally identifiable information of 
yours is collected; What organization is collecting the information; How 
the Information is used; With whom the the information may be shared; 
What choices are available to you regarding collection, use and 
distribution of the information; What kind of security procedures are in 
place to protect the loss, misuse or alteration under the company?^ 
control; and How you can correct any inaccuracies in the information. 

Questions regarding this statement should be directed to our help desk 
by e-mailing help@iG ive,conn. If the Web site has not responded to 
your inquiry or your inquiry has not been satisfactorily addressed, 
please contact TRUSTe fott p;/fr^ 



* Rrst and foremost, we respect your right to privacy. We will never 
seU or share your name, cause affiliation, e-mail address, 
preferences, purchase information, site activity or other personally 
identifiable information to or with any third party, ever, without your 
consent or court order. 

a We will be utilizing your e-mail address to send you our newsletters 
and to alert you to special opportunities and offers available only to 
iGive members. As a member, you may opt out of receiving the 
newsletter, or any correspondence from iGive at any time. 

o We will disclose information that we gather only in the aggregate in 
order to analyze our usage and attract advertisers, corporate 
sponsors or merchant affiliates. 

We will take great care and caution to keep whatever information 
we gather safe. Our servers are all password protected, inside 
locked facilities. 

* We win actively disclose to our members the kinds and quantities 
of information that we are gathering. 

* We do not share this information with others. 

» We and certain of our vendors use ?cookies' to make visiting our 
site a better, easier experience. These cookies allow us or our 
vendors to recognize you when you visit K3ive and the IGive Mall. 
They also make it easier for us to track your activity and purchases 
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and to match them with your member registration and charity so 
that you receive the appropriate credit. 

* Please note that when a member shops at our advertisers or in the 
Malt at iOrve.com, they are dealing with another company, not 
iGive.com. This means that you enter into a relationship with that 
company/web site separately from iGive. Any information you 
share with that advertiser or merchant is subject to their poticies 
and practices, not to iGive f s policies or practices. Members are 
encouraged to read the privacy policies of our merchant partners, 

*> We track of IP addresses and other information that may identify 
an individual. 
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welcome to iGive 



IS 



(back to ICtye homo ^ 

C Why s hould 1 join? 
□row does it work? 
□what can I support? 

CJ reqister now 



We?H send $10 to YOUR 
favorite cause the first 
time you shop at iGive 



Mission, Vision, and Philosophy 

Our Mission 

To enable the economic power of individuals to benefit their chosen 
communities. 



Our Vision 

In the near future, all consumer 
percentage that benefits 



i causes 



> designed 



Our Philosophy 

Launched in 1997, we 

desire, but limited time and r 
their favorite charitable 
members with the opportunity 
their regular, everyday ti 
an innovative, online fundral 



has 



the 



Through lGive t the internet 
community that harnesses 
help worthwhile causes. The 
fast, individualized, and inexpensive 
members, their favorite worthy 
quality, affordable products 



FAQs Jptos, privacy ffsctatmer contact us 



transactions will contain a 
close to home. 



iGive to help people with a strong 
esources t to provide more support to 

?, We developed iGive to provide our 
, to help their favorite causes through 
nterriet activity. We also envisioned iGive as 
ibing source for charitable organizations. 



allowed us to build an online 
collective power of our members to 
internet helps us to create a simple, 

connection between our 
m charities, and merchants providing 
and services, 



Our members are helping to channel thousands of dollars from their 
internet activities to worthy causes. Through their routine online 
browsing, clicking, and shopjping activity, our members can raise 
significant sums to benefit their favorite organizations. There is no 
extra cost or loss of privacy to our members or their designated 
charities. 



rform 



This is a wonderful new form of techno-volunteering, made possible 
by the Web. Our members are a part of a movement to make 
charitable activities an important part of the new internet economy. 



With the support of our members 
continue to grow and implement 
that is created when people 
difference.? 



and marketing partners, iGive will 
innovative ways to capture the good 
join together online to make a 



And just in case you were 



tsell 



any 



cmy problems* questions, concerns? contact u s 
This site TCopyrtghi 1997 - 1399 IGIve.com, ind. All rights reserved 



wondering? 



No junk e-mail, we don't 
No calls during dinner or 
iGive is a free service. 
Safe and secure transactions at every one of our merchants 



our members names to anyone, 
other time. Ever. 
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welcome to iGive 



member ho mo jO^S&ipQ RP£S5 FAQs l obe privacy disclaimer £oq!^Lu* 



o 



iGive.corrr Why Join 



3a 



back to iqive home 

c wh y shoul d I join? 
*> how d oes ft work? 
w what can t sup port? 

w register now 



We?II send $10 to YOUR 
favorite cause the first 
time you shop at IGive 



As a member of the iGive community you?ll enjoy the 
following benefits: 



» lt?sfree- 

TTiere?s no cost or obligation for you or your cause, 

o Virtuous Shopping 

Your everyday online shopping earns from .5% to 
37.5% of each purchase for your favorite worthy cause. 

Excellent Prices 

Over 235 merchants at our mall offer spectacular prices 
and exclusive member deals on almost anything for 
your home or ofSce. 

buy: books, cds, videos, pet care items, clothing, 
gifts, electronics, computers, software, office 
supplies, groceries, toys, flowers, and more 
at: Bames & Noble. Reel.com, J.Crew, Whole 
Foods, Dell, Beyond.com, e-Toys r Sharper 
Image, PlanetRx, Pets.com, and many more! 



Virtual Karma 

You can list and support your favorite cause, and even 
track your earnings, all at our site. 

$800,000 Membership Challenge 

If you make your first purchase at the iGive Mall within 
45 days of joining, we?ll donate $10.00 to your cause? 



© Six Degrees of Donation 

We?fl reward your cause for each referral who joins 
using your personalized Teli-a-Frrend link and shops 
within 45 days of joining-out through six degrees of 
referrals, 

Shopper?s Bonus 

Shopping qualifies you to earn monthly bonuses (up to 
4 cents) just for clicking around the site. 

Top Ten Reasons to join iGive 

1 With 60 hour work weeks, carpool, piano lessons, and soccer 
practices* how etee can you fit in doing good for others? 

2. AvokJ lines, traffic, surty clerks, and stroller wars with convenient 
online shopping. 

3. You can buy that book, cd, video, baby gift, toy, sweater, 
chocolate, software, or pc youVe been meaning to get. At 
better prices. 
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4. It's free. For you and your cause. 

5. You can get that copy of Men are from Mars, Women are From 
Venus without embarrassment. Even if your nickname in 
college was "the Hulk." 

6. No one will call you during dinner. Ever. We don't sell or 
publicize our members' names. 

7. You haven't had such a good reason to turn on your computer 
since they invented electronic solitafre. 

8. Who can't use a little good virtual karma? 

9. You?ll earn money for ydur cause for each person you refer 
who joins and shops within 45 days of joining, plus money for 
each person they refer-out through 6 degrees of referrals. 
Being popular hasn?t meant so much sfnce high school. 

1 0. You can shop, get great prices, a break on your taxes, and give 
money to your personal favorite worthy cause. Wasn?t that an 
episode of Fantasy Island? 

Be sure to read complete details on the offers above once you join- 
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Welcome Guest 



member hom e $hpp pr&ss FAQs tebA privacy, chang e user contact us 



S 



Cause Resources (* 



Pot member resources click here) 



& sho p now 

« first-time buyer deals 

» member resources 

* tips and tricks 

* vour settings 



Member information 
Earn more money 

) Co mpany information 

Our policies 
For webmasters 



fxl Member Information 

* Edit Your Cause?s 

• A List of Your 
Supporters 

♦ Send a Newsle tter 

• Tax Deductibility 



fx] Earn More Money ; 

• Six Degrees of Donation 

• Tell-A-Friend 

• iGive. Banners 

• Make iGive Your 
Home/Start Pag e 

• Ti ps on Raising M ore 
Money for Your Cause 

• Press Bonus Program 

• Chamolc 
Program 



i fx] Company Information 

t_ ) 

• Company 
Backgrounde r 

• H ow iGive.com Works 

• Press Room 

- Job Opportunit ies 



fx] Help and contacts j 


• FAQs 




♦ Help 




• Contact Us 




fx] Our Policies 


— , 

i 
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• Member Agreement 

• Pr ivacy Policy 



fx] For webmasters 



♦ Unk Your Web Site to 
Us 

♦ Partners Program 

♦ iGive Banners 



any problems, questions, concerns? c ontact us 
This eitft ?Copyrlght 1 997 - 2000 iGivc.com, inc. An righb reserved 
Nonpmftt omartfoattonR Ifeted at JQive, com have been fisted by members for their own and other members? use. 
A Usring at K3lve.com is not an endorsement of K3Jve.com by (he organization, 
nor en endorsement by iGrve.com of the drgnnteatfon. 
MC!GiJwUilfom»b^ Page revised 02/23/00 
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Welcome GueSt member home shop, pws f£$s Jobs fidac* cfcwa atiser contact us 

\ 

iGive.conrr Log in to change info about 

fo** 0 " ZD your cause 

I fifst -timebuve T deals Enter your e " mail address and toe password we e-mailed 

» member re spuroeT" to you. If you don?t have an e-mail address, select 

a tips and tricks "Cause ID" from the pull-down menu and enter the 

* your settin gs password that was sent to you along with this ID. 

|Cause ID: ||| | ' ; 



Password: |~ 



any problems, questions, concerns? £&QtS£UJ£ 
Thte site ?Copyrfgw 1997-1999 iGtve.com, inc. All rights reserved 
Nonprofit organizations listed at fGive.com have been listed by members for their own and other members? use. 
A Fisting at iGiva.com is not an endorsement of iGrve.com by the organization, 
nor an endorsement by K5ive.com of the organization. 
MpgLteoaUofocr^H on and dtftdafrner Page revised 12/14/99 
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Welcome Guest 



n&JJ)!».lhQW& gJ2P. Pf^S FA^C febs privacy ct&Q&LM&X. pontactUS 



(for you" 



o shoo no w 

* fi rst-time buye r deals 

* rngmj^eri resourTces 
a tips and tricks 

* vq uc settings 



J List of your supporters 

J Enter the Cause?s e-mail address or Charity ID and the 
Cause?s password below to get a list of all those iGive 
members who have agreed to tell their cause. 

This area is reserved for the cause itself and so requires a 
special password (the one issued to the cause itself). If 
you need help, please e-mail npo@igive.com 



JCause ID: 



Password: f 



any problems, quasttona, concerns? £&iifc«Lu.s 
This site TCooyright 19$7 - 1999 K3lve.com, Inc. AO rip his reserved 
Nonprofit organizations listed at iGive.com nave peon fisted by members for their own and other members? use. 
A listing at iGivG.com i& not sn endorsement of iGfve.eom by tha organization, 
rtof an endorsement by 1Glve.com of the Grganirafion. 
More teoal Information and disclaimer Pago revised 12/14/99 
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i 
I 



r 

Other frequently asked 
questions 

• Why do I neld to register? 



□ Becoming a rjnember allows us to keep track of the money you 
earn through jyour shopping and broking. You can change your 
cause at any lime, and watch your progress on the Your Stats 
page. j 

• How do I raiie money? 

□ Each time yob make a purchase from any of the stores at the 
iGive Mall. w& donate between .5% and 37.5% of the product 
price to your charity (based upon the merchant). Check our site 
frequently, aiwe often offer specials thai may earn even more 
for your cause. You can also earn bonuses for viewing ads and 
clicking on y6ur member page. And, if you make your first 
purchase at the iGive Mall within 45 days of joining, we?ll 
donate $1 0 to your cause. None of this costs you or your cause 
anything extrb but still benefits your charity! 



* How do I gei started? 

D Click "register* now* in the menu to the left. Then visit the iGive 
Mall and start shopping. Every purchase raises money for your 
favorite causie. Also, be sure to tell your friends. The more 
members yoii refer who support your favorite cause, the more 
money youH halse. 

* What about jprrvacy? 

G iGive wilt nevbr sell or release any personal information about 
an individual [member to an advertiser. The information you 
provide, as en iGive member, will only be used in aggregate to 
show advertisers what kind of members we have. An iGive 
advertiser will never contact you. unless you have given them 
information yburself. iGive will not release your name to your 
nonprofit unless you have given iGive permission to do so. 

» Can 1 changie my cause? 

□ Yes, you call change your cause at any time. You will begin 
raising money for the new cause at the time of the change. Go 
to Your Settings from the member page. About halfway down 
the page, yoMI see a box th&t says: "Check here to change the 
cause you?r6 supporting". Click the box, the go to the bottom of 
the page wh£re youH see a button that says "Change 
Information" j- cfick there also. Youll then be on a page where 
you can either search our database of causes, or you can fist 
one ofyourclwn. 

i 

* I share my computer Is that ok? 

i 

i 
I 
I 

http;//web.archive.org/web/200003031946^ t/wwwjgive-com/hrml/other faq.cfm 6/10/2006 

PAGE 32/50 * RCVD AT 10/26/2006 1:54:16 PM [Eastern Daylight Time] * SVR:USPTO£FXRF-3f13 * DNIS:2738300 * CSID: 1 9499551 921 * DURATION (mm-ss):14-30 



KLEIN, 0 ' NEILL&SINGH PAGE 32/50 

Page t of 2 



welcome to iGive 



fx] alflogo 

i 

| 

j 

i fxl back to igive home 

© why should t join? 
w how does it work? 
* what can I support? 
0 other FAQs? 
o re gister now 



We?ll send $10 to YOUR 
favorite cause the first 
time you shop at iGive 
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i 

C Yes, this is firie. More than one iGive member can share the 

same computer. Our system will recognize you by your e-mail * v 
address (andjthe 'cookie* of your computer). So, it is important 
that each of yiou sign tn when you visit the site to ensure that 
your nonprofit receives proper credit. If you use Netscape 
Navigator v erbion 4.0 or above, you can set up separate user 
profiles. This Sallows every member to support their own cause, 
without havrrijg to log in each time they visit iGive, If you have 
any trouble registering or have any questions about registering, 
please let us know immediately by e-mailing: hel p @iG?ve.com 
| 

* How easy is jit really? 

a All you need to do is join iGive, shop, and visit. By making iGive 

your home p^ge, you make ft even easier to raise money, and 

you will guarantee that you hear about special deals that save 

you money ahd earn extra money for your cause. At the same 

time, you will ieam more for your charity by viewing ads each 

day before ybu begin your web surfing. 

i 
j 

* How can I git my friends and co-workers involved? 

C After you joint go to our Tefl-A-Friend section. Here you can 
enter the e-mail addresses of your friends and colleagues. This 
is completely] secure, and their e-mail addresses will go NO 
farther. Our tips page lists other things that you can do right 
away to increase the earnings to your charity. 

* Suppose I trV it and dont like St? 

□ if you try iGiVe and don't like it, we'll cancel your membership at 
your request jwithout questions. There is no risk and no 
obligation to you or your charity 

* And if I hav4 more questions? 

^ We are readji and willing to help in any way we can - just e-mail 
heFp@iGive,fiom 

i 

i 
I 

! 

■ | 

■i 
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welcome to iGive 



; [xj ainogo 



! fxl back to fqrve home 



f Can I 
Help You? 

Won , rri 



$10 BONUS for 
shopping! 

We?l| credit you with 
$10 when you join. 

Shop at the Mail at 
iGivcoom within 45 
days and we?II send 
that $10 to your cause! 



memb er home mission areas PAQs jobs privacy g&c&im« corrtactjjs 



Registration: Search Tips 



i F1 tip 

!FI hp 



I 

1 cajrtt find my cause searching by its name. 



1 LeaVe out words like: "the," "an," and *a.' 



Cailses can be listed under their full names, their 
acronyms or abbreviations, or under both. If your cause 
goels by an acronym, try searching by a key word in the 
cause name first. You might also try typing In the 
acronym with and without the periods. For example: 

F.UlR.R.Y. or FURRY. 

i. 

Use! just 1 or 2 key words of the name of the cause. 
Ex; 'Jane Goodall Institute 
Type in: Jane 

!f thje organization's name has an ampersand (&) in it, try 
usirig the word # and*? instead- 

Try leaving out apostrophes { • ) in the name. 



| HoW can I search by cause type? 



Click on the tab for advanced search. Select a cause 
type from the drop-down menu, and choose another 
refinement. For example, for a list of causes in your area 
thai! match the cause type you want to support, select 
your state and/or type in your city. 



HoJr do I find the national headquarters of an 
organization? 

Sorjie organizations have many affiliates and branches. 
For [example, Habitat for Humanity has both a national 
headquarters and Ideal affiliates. If you enter "Habitat** 
youjwifl come up with the complete listing of all the 
available groups from which you can select. 



30 



How do I get more information about a cause? 

i 

Yoil may want to search the database of GuideStar , one 
of the Web's largest clearinghouses of information on 
nonprofit organizations. 
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searchnow 



3\ 



anypn3Wefn5 t q^('ktions, cornxms? contact us 
This site ?Copyf$ghl 1997 - 1999 lGive.com, Inc. Aft rights reserved 
Nonprofit on^wilzattons listed at iGiva.com have befen fisted by members for their own and oth^r members? use. 
A Bating a( iGive.Com ts not an endorsement of K5ive.com by the organization, 
nor an endorsement % IGtve.com of the organization. 
More legal tnfomra tton a^,disdairngr Page revised 01/12/00 
i: 
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Welcome Guest 



[x] aWogo 



5?JPJi CC£3S FAQ?, iobs privacy ctangejuser contact us 



3* 



(for yon" 



<d firsHime bj^Ldeajs 
» member resources 

* tips and trje ks 

* vour settin gs 



Change the cause you support 

J Search for a new cause using One or more of the fields below. 



* You may|sG|0ct or list ANY WORTHY CAUSE you like. 

• Use recommended search first for best results. 

<► Click on tiie tabs to try a basic or advanced search. 

* To avoidllpuplicate cause entries in our database, we 
recommend performing at least three searches for your cause 
before listing it 

• Eamingsjjbegin accumulating for your new cause as soon as (he 
change i I complete. 

Search for your cause 





t 


fx) basicbtue 




It 







Type in one key word froml" 
the nametbf the cause' 
SI ate/Province J" 



Tip: Omit "the" and "an" 



SEARCH TIPS 

fa" 



any problenns t tjufefiOfis, ooncero? c ontact .y s 
This sHe ?Copyri0ht 1 997 - 11999 IGive.com. Inc. Alt rights reserved 
Nonprofit orgsrrizstlons listed at H3ivD.com have tiien listed t»y members for their own and orofer members? use. 
A Hating at K3ive.com not an affrorsament of iGive.com by (he organization, 
nor an endorsement by IGive.com of the organization. 
More leo al information arfe t dteclafmcr Pafte ravtead 12/16/99 
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mcmb&rjiome Jjop_ mission p_resk FAC& privacy change user paaU&tvs, 

i 



S 



iGive .COm" White Piper on eCharity 

Cbackto t&lw hpitic J To Give oJnc* To G1v4? 



fx] pressroom 



* Press^Releases 

* Recent Pre ss Coverage 
** Testimonials 

© Checks WeVe S ent 
«» White Paper on e-charity 

* The Mall at iGive.com 

* Merch ants at the Mall 
Tax Deductibilitv 

* tagy--igiv e.com Mascot 
® Mission & Phjlo sophjy 

9 FAQs 

« Keyjgrjncip als & Board 
L'Jof Directors 



PR/Media Relations 
Contact: 



For a media klu and 
to be added to Cur media Bstf 
for future press refcwes, 
p!&36 contact 



Allison Clark: 
ada rk@iGive.oprn 



The question: 
economy. 



hat faces us as we contemplate a new, digital 



Backgroundltlie new economics 

As this new Internet economjf develops, markets are recognizing a 
fundamental *jjap* between the cost structure of 'molecular 1 (i.e. brick 
and mortar) businesses and ^digital' businesses, with the advantage 
going to drgitll businesses. ; 

The stock ma jket has placed jhuge valuations on this potential 
differential. Amazon, for example, is valued at 200 times potential 
revenues in Vk year 2000, Which is an enormous vote of confidence 
in the leverage these new mdrgins represent. Similar valuations go 
for Yahoo, eE&y* and countless others. It's new money. 

So far, alt the |;hew money is going to the capitalists. Fair enough. 
They took thejrisk, they won the reward. And yet here ts an entirely 
new opportunity for charity, ehabled by the very technology that is 
creating all trife wealth. Thes6 new margins can be, In part directed 
to charity m wfeys never imagined before the power of the Internet. 



And we can realize not just the power of technology, but the power of 
technology tdjljdo good. We c&n build in a payback from this new 
technology through the caus6 motivations of the marketplace, rather 
than depending on the philanthropic benevolence of the wealthy. 
That is the issue that faces ufe when we consider these new margins: 
To give, or ncl to give. ; 



33 



Affiliate economics and the 1 new margins 



There is presently 'price protection' around this gap between digital 
and molecuialf distribution ch&nnels. Brands do not want to destroy 
their traditional brick and moijtar channels by cutting prices wildly 
online, so margins have an artificial protection for the time being. 
Brands whicniare unfettered by molecular distribution, however, have 
flourished. Witness the explosive growth of online business at 
companies iffib Cisco, Dell t gateway. They have forced competitors 
to respond to 'iheir online convenience and/or intense price 
competition 



In the consunier 
connecting 
new electron^ 
involved in 
merchant. 



getting 



world, online sellers have their own problems 
consumer with the website, in order to generate these 
savings. Therfe is a considerable new customer cost 
people online to make a transaction with the 
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Hence the rfselof affffiate programs, which are a temporal solution to 

the problem, Affiliate programs are 'commission sales' programs by ^ 

online e-mercfents. Rather than incur the 'risk' of advertising for new & 

prospects ana turning those prospects into customers, e-merchants 

are enabling virtually any website to get a commission on actual 

purchases byleferted customers. 

These 'affiliatelcornmissions' are less than the traditional retail 
distribution cost which is fair, because the e-merchant is doing much 
of the 'heavy lifting/ in terms of merchandising, transactions, 
stocking, transactional websites, and so forth. But the affiliates are 
also doing heSvy lifting in terms of traffic' and 'customer loyalty.' 

The birth of ^charity 

One interesting trend that has; arisen from the fertilizer of affiliate 
commissions i& that of splitting the commission with the consumer's 
chosen charitj| A number of new e-charity firms have formed, all 
'aggregating' merchants and enabling consumers who shop those 
merchants viafehe e-charity to redirect part of the new Internet 
margin ? represented by the affiliate commission ? to a charity. 
Again, so far T &> good. 



Consumers appear to love the idea. Now, when they shop online for 
the things \hef need or want, a percentage of the purchase goes to a 
worthy cause jjn many cases, to the individual's personal favorite 
worthy cause;? the medical research that will help their descendants, 
or their kid's school, or the mission that rs helping to educate inner 
cfty kids, or the pet rescue charity in town. 

And merchants appear to benefit. Marketing statistics indicate that 
consumers hajye a strong preference for doing businesses with 
corporations that are good citizens, and that when the merchant is 
making a donation of part of the sale price to the consumer's cause, 
consumers s^jfe a very tangibfe demonstration of corporate 
citizenship. 

Will affiliate Commissions, and e-charities, last? 



In time, the economy Is efficient, and drives prices toward cost. One 
cost is the vafiie expectation of the consumer. 

At iGive.com,|the leading e-charity. we believe we are in a race: 
Generate significant consumer expectations for support for worthy 
causes when Ihey do business online, before the margin protection 
disappears and the opportunity is lost. 

Here is the dfeam* Which side are you on? 

i 

Our side: As the new economy evolves, consumers expect a big 
feelgood' corfponent to their purchasing. We create a new behavior 
pattern that says that in a new, rich, electronically enabled world, 
there is margins to do good, and to help causes, and even better than 
that, to help tnfe causes I as an individual care about. Margins drive 
toward cost, but weVe created a new cost - consumers expect online 
merchants to be terrific corporate citizens better than brick and 
mortar compares. We think ihis dream is possible. 
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This is the pbwer of technology to do good. 

The other sid J As the new economy evolves, margins will drive 
toward cost, a|d causes will be left to fend for themselves as before. 

We think thisfeaves a huge emotional and societal Hole* compared 
to the vision o|the former, irsjust business as usual, instead of 
moving business toward good : . 

Trends support the side of light 



1 . Social entrepeneurialism. Many are recognizing the inherent value 
of bringing competitive talent and in fact the forces of competition to 
bear on social Iproblems. This competition means that e-chartties will 
be driven to greater efficiency than governmental or even volunteer 
efforts. I 



2. Internet democracy. The new technology enables 'immunities' 
like never before, around interests as small as you can imagine. 
Hence the explosion of chat, personal websites, and other new forms 
of self-expression. It also enables individuals to participate in 
causes. The t $rg sites and activities are generating tremendous 
participation and enthusiasm. 



3. Guilt. Enorrijk>us new wealth is being generated, and someone 
should do better by the less fortunate, whether the less fortunate are 
kittens and pt^pies. inner city kids, our kids, churches, and so forth. 
We have a chdnce to "bake* that support into the new margins, and 
enjoy the unbelievable efficiency that arises when those new 
donations are directed by the individual to the cause or causes they 
choose. 



^6 



4. Innovation. Wow we can build an entirely new kind of voluntary, 
line-item donation into the economy that actually lowers overall costs 
by motivating j&eopte to be digital, gives the individual not the 
corporation or [government, the choice on what to support. 



5. Competition 
that this is 
entrepreneurs 



The news is not that we figured this out. The news is 

ning, competitors are out there, and with lots of 
fc^orng at this, it has a chance to succeed. 



Our charitable bottom line 



We have a chance to commit a new kind of donation and do-good 
effort into the tjSew Internet economy that bypasses traditional 
inefficient disttfbution, and lets the individual pick the causes they 
care about for |his new money. 

It is individualilm r it is capitalism, it is democracy, it is 
entrepreneur^lism. It creates an entirely new idea about what 
purchasing is 'About We have the ability to create a future where our 
descendants <ibme to expect the responsibility and ability to direct a 
portion of thelWmerchant dollars to help the needy. 



But it wont h 
we create and 
in our new prl< 



en • 



I 

ici 



this transitory margin will drive to zero - unless 
fruild a consumer expectation that this margin belongs 
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We need e-meirchants who understand this, editors who are willing to 
open a dialog jsn the subject, and technology companies willing to 
make the effort to have techn^ogy stand for a new, better, and 
innovative kino of societal goodness that only technology itself could 
enatofe. 

To give or nolio give in the new economy? We can, in fact make the 
answer, with ejfery transaction, a definitive to give. 



3fc 



fxl backtop 



any problems, quI&Hons, concerns? cbnt gctus 
TWs site ?Copyrio>* 1997 - 2000 IGive.com, inc.: All rfchte reserved 
Nonpruflr org swteit Ions listed at JGtve.eom have B$sn listed oy membeirs for their own and other members? use. 
A listing at K5fvc.com is not an artttorsement of IGlvo.com by iho organization, 
nor an efysoftementjBy IGIve.com of Ihe organiratioix 
MoiBJe^^Iuffafw IdisclaTmar 
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* tj p_s_artd tricks 
© your settings 



3 buying 

Table of Contents 



Introducti&n 



How doesl it work? 



What do 
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shop. PJ£»& E£B$ lQj>3 PXb&SCt thaxWJtm eonteeJLt* 



\ .1 

iGive.corrf iGive.cl>m revolutionizes online 3~* 



lihave to do? 



Whvdoeigitwork? 



When 



it start? 



How mudHi qoe s_to„mv cause? 
When dolllhev get the m oney? 
How do tjc no w they got the money? 
Is there alrnfnirnum? 
Why are feu doing this? • 
Wha t^hdhtles are_eligfble? 
Do all of ff)v purchases ct»unt? 
What doAnl count? 

How do I feoort this to thfe IRS, and how do I find out alt of thjs 



for mvseif? 



Are there! 



any limits to this? 



Are vou qualified to give tax advice? 



Can I chal 



charity? 
Do you i 



ige charities? 



Can I chclb se to get a chfeck Instead of give the money to a 



■I' 
treed 



Patent-Finding? 



my name a nd . address? 



Introduction 



A portion of everV purchase at the iGive Malt may qualify for tax 
deductions. 



p others, pay Ifess tax. 



Go shopping, he 

iGive introduces 1 its patent-pending process for making a portion of 
every purchase you make at the iGive Mall tax deductible for U,S. 
residents. Buy the things you need or want, at great prices, from the 
vendors of your choice (over 190 and growing) and you may get a tax 
deduction. ' ! 

How does it work? When youipurchase something from a vendor In 
our mall, the vendor sends us back a portion of that money. We 
account for it for|you f and then send it to the worthy cause youVe 
selected, less a service fee. 



What do I hav* 



to do? 
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Why does it 

that: 



You have to be an iGlve member (it's free). 

You have to start your shopping via the iGive Mall. 

You have to e-mail us a copy of the purchase confirmation e- 

maited to [you by the vendor (although that wilt change, as more 

and moreiof our vendors! send it to us automatically). 

vJlrk? 



To be tax-deductible, the IRS wants to make sure 



• you're giving away your money. 

• your donation is voluntary, 

• your donation is going to a charity of your choice. 

• your morfby is being donated to an entity that qualifies under 
section llo of the IRS code. 

• you get a| written receipt from the nonprofit for donations over 
$250. j 

• you have tan itemization trf donations less than $250. 

• no deduction is taken prior to the money actually being 
disbursed by your agent; 

Here's how our patent-pending system assures that these criteria are 
met: • j ; 

• the mom V received from vendors by iGive on your behalf is a 
portion til the money you spent with them. It's a rebate. WeVe 
established an account for you that tracks this. 

• To make [sure that the donation is voluntary, you may choose to 
receive me money directly. Instead of sending it to your favorite 
cause. We send out these checks on the same schedule as we 
send outlbe charities' checks. 

• You choose the charity that receives your donation, 

• We provfle you with information supplied by the nonprofit as to 
the tax-deductibility of donations made to that nonprofit. 

• We do not allow donations over $250 to any single charity from 
your iGiv& shopping activity in any single month. 

• We provide the member a detailed listing of the checks sent by 
us on yolr behalf to charities and of the purchases they cover. 



a 



REMEMBER, INTIMATELY YOUR PERSONAL TAX SITUATION 
AFFECTS YOtik ABILITY TO TAKE ANY TAX DEDUCTIONS, SO 
YOU SHOULD CONSULT YOUR TAX ADVISOR 



When does rt 
qualify. 



*art? Purchases made on or after August 12, 1 999 



i 

els to 



How much goes to my cause? The amount differs for every 
merchant and r$ay change frorh time to time. Right now, the amount 
varies from .5% to 15% of the amount you spend. When you visit the 
iGive Mall, yotfl see the % (or sometimes a dollar amount) displayed 
prominently next to the vendor's name. 



When do they (get the money> Checks are sent monthly to all 
verified nonprofits for all activity through the last day of the previous 
month, with thejbxception of December, when purchases made and 
reported to us by December 2G* were sent to your cause by December 
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31 st . 

How do I know they got the money? 



First, we Jst the date and Check number of all the checks wo 
write to charities on the site under *Your Stats." 
Second, |LEASE call or write the charity to confirm that they got 
the money. Frankly, if they didnt, we want to know about it as 
soon as possible. 

iirm? Yes, the smallest check we will write is for $5. 



Is there a mini 

Why are you dt Ing this? Our business philosophy is "make money, 
do good, and hajjlre fun." If we can make this a profitable business, 
weVe created ajself-sustaining way to channel untold millions or 
hundreds of millions of dollars from the new internet economy to 
nonprofits big arftl small, and have fun doing it. We call it "baking 
eCharity into eCfcmmerce* and we think it's pretty cool. 

We pioneered this whole concept in November, 1997 and now we're 
working as hard lbs we know how to make It positively affect as many 
worthy causes as possible. To date, we?ve sent over $320,000 to our 
members? favofte worthy causes, and it keeps on growing and 
growing fester every week. 



What charities ire eligible? If you can write the charity a check and 
deduct the amount of that check, you can deduct the amount of money 
iGive sends therjrt on your behalf. We've asked the charities listed on 
our site to tell us! if donations to them are deductible, and well be listing 
that information Star our members' benefit. Right now, weVe structured 
this only for members in the U.S. and U.S.-based charities. Well be 
working to exterfa this to other countries soon. 

Do all of my pJLhases count? Any purchase made at a vendor 
listed in the iGiye Mall counts. Of course, you have to "start* at the 
Mall so that the Vendor knows to rebate the money to us on your 
behalf. j 

What doesn't Count? There are lots of other ways to help your cause 
at iGive that mdjf result in money for your cause, but that are not 
deductible. For Instance, money that you earn for signing up, viewing 
and clicking on ads, or for helping your cause get press coverage do 
not count. Onlyburchases count towards deductibility. 

Reporting: How do I report this to the IRS, and how do I find out 
all of this for myself? The page that currently reports your stats now 
also reports you| purchases broken out for tax purposes. Just print this 
out for your records whenever you want to ? the IRS currently doesn't 
require anythinglmore than a listing for a donation under $250 to any 
one charity. 

I 

Are there any liltilts to this? You can choose to give money to as 
many chanties & you wish during the year. You cannot give more 
than $250 to any single charity via iGive in b month, to make sure that 
you stay within flhe IRS limits on gifts without a receipt directly from the 
charity. I 
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lifiild 



Are you qua 

and we are notii 
published IRS 
a portion of yoiif 
every situation jj 
determine whetji 



to give tax advice? Nope ? we're not qualified, 
iving any. We*?ve worked with our attorneys and the 
fellguiations to invent a system that allows you to deduct 
[purchases ? but it may not work for everybody or 
ou should consult with your own tax advisor to 
er amounts are deductible. 



Can I change 

effective from i 
change charities 



ttit 
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no 



Hies? Yes, as often as you wish. The change Is 
date you mate the change and beyond. You cannot 
retroactively. 



J. 

!d>k< 



get a chock instead of give the money to a 

u can. You can change anytime* and the change is 
tely. You cannot change your choice retroactrvety. 



Can t choose 
charity? Yes, 
effective imme< 

Do you need njjr name and address? Yes. In order to comply with 
the IRS regulattijjns. we need your name and address on file. Like all 
information at iGtae, it is covereid by our extremely strong privacy 
policy. We wilfjffot reveal this to third parties without your prior 
permission. :] 
li 

Patent-Pending ? Nobody's evfer done this before, yet for years our 
members have^tJeen asking us "is this deductible?" So, we set our 
best minds to vrark on it, closeted them with attorneys, and invented a 
way to do it. W^re really proud of It (we hope you can tell). Mot only is 
it unique, nove^j and unobvious, it's really easy for our members to do. 
So, weVe applied for a patent on a method for making and accounting 
for purchases talc deductible to the purchaser. 



any problem*, QOfeWton*, concerns? SUBMIT* 
This site ?Cdpyrfght 1 997 * (Give, com, Inc. . A* riphts reserved 
Nonprofit oresnteatiem listed at (Glve.eom have fcefen listed by members for their own and other members? t 
A ist*oo st iGivexom is not an e^jboreemcnt of IGive.com by Uio organization, 
nor an eno^ffserroniltty ICtve.com of the Organization. 
Mora leg al information «w flfectefriw page revised 01/26/W 
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I 

Welcome Guest m™^^^! 



KLEIN, 0 ' NEILL&SINGH 



iGive.com™ iGive 



SHOPPING MALI. 



fx] forvou 
shop now 

first-time buver deals 
member resources 
- Jtips and tricks 
" vour settings . 



slum REaa FAQ s j obs atlvacje *^J!S£U3«: contact us 
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ember Gift Basket 

itilolfars in savings, gift certificates, and special 



Hundreds of 

offers for out] hew members 

! 

Welcome to iGive.com! 

'.i 

As a thank ydi for your joining the community of eCharity, we'd like 
to offer you tHi& selection of special first-time buyer offers from many 
of our excellent merchants in the iGive mail. 

Once you are! jit member, you'll be able to take advantage of these 
great offers .Wj& know that onde you begin shopping online, you'll be 
excited aboutshe variety of products, competitive pricing and 
convenience.; fevery dollar means more for your cause, so go online 
and start shopping today! 



iGive Vendoi 



Discount 



80 0.com 



Code (members only) 



ISQOGiftCert rfibate.com Free UPS shipping. 

$25 coupon toward 
first purchase of $75 or 
more. Offer expires 
.2.29,00. 

AmazingBasij&ts.com $5 off your first 

purchase. Offer 
expires 5.10.00. 

20% off your first 
order. 

$5 off an order of $25 
or more and $10 off an 
order of $50 or more. 
Both can be used once 
per customer. Offers 
expires 4,30.00. 



Automotive .c 



BookCloseOu 



CarParts 



.com 



.t 

htip;//web.archive.org/web/200003020554 



s.com 



$10 of f orders of $25 
or mo re. $J£Q_o. ff_orde rs 
of $50 or more. $30 off 
orders of $10 0 or 
more. Offers expire 
3.31.00 



6/www. igive.com/html/gi ftbasket cftn 



12/13/2005 
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Chi psftot.c orfj 



Cookina.com ; 



iqhte.com 



OreatFloweri 



HickorvFarrrig.com 



H ome WareHPuse.com 



corn 



Jewetry Sp otl'ight com 



McAfee.com 



MotherNature.com 



OnlineOffice i 
Suppl'tes .corii 



Pa ulFred ricKlcom 



Plane tRx.coffit 



The Grft.comr; 
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$10 off any purchase 
of $50 or more. Offer 
expires 8.31 .00. 

Free cookbook with 
first order of $35 or 
.more. Offer expires 
3.31.00. 

Save 10% on your first 
. purchase. 

$5 off your first 
purchase. Offer 
expires 5.10.00. 

.10% off your first 
purchase. 

20% off your first 
purchase. Offer 
expires 2.29.00. 

$10 off your first 
purchase. Offer 
expires 5.10.00. 

* 14-day free trial to the 
McAfee Clinic or 1- 
year subscription at 
$29.95 (discount from 
$49.95). 



$10 off your first 
purchase of Mother 
Nature brand products. 
Offer expires 2.18.00. 

10% off and free 
shipping. Offer expires 
. 3.31 .00, 

Free Italian silk tie with 
first order. 

$10 off your first 
nonprescription 
. purchase, 

$10 off purchase of 
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Wickers.com- 



i 



KLEIN, □ ' NEILL&SINGH 



i$39.99 or more. 

One free bonus 
garment with every 
order. 
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Cbacfr to fC$W horned 



i1i 

any problems, qti&stions. concerns'? contact us 
This site ©Copyright 1997.^12000 IGJve.oom. Inci All rights reserved 
Nonprofit organizations fisted el iGh/e.eom hovc|bbon listed by members for their own and other members' us©. 
A listing at iOive.com is not an endorsement of rGive.com by the organization, 
nor an endorse men/ by iGfvs.com of the organization. 
M ore least information Mhti disclaimer Pe$o revised 02/20/00 



;ii 



: i 
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Welcome to iGive 



iGive.conrr Paymeftts to nonprofits 



$10 to 
YOUR cause 
the first time 
you shop 



KLEIN, 0 ' NEILL&SINGH 



tvn sgfon press EAfts Jobs privacy. dte£ta/cDei wifix&m 
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Listed below are the last 45 days of payment? to the causes our 
members haveiihosen to support They are arranged first 
alphabetic^ly.Snd then in date, order. 



back to f Give home 



y 



HflMiett 



3211 
32U 
3211 

6676 

6221 
3894 
3894 
3894 
3894 
3894 
6392 
4441 

4441 

4441 



Child Ijjjevelopment Center at 
Federatjfenergy Regulatory 
ConuruljsSon (FERC) 
Washington, DC 20426-0001 
Child iSjisveloprncnt Center at 
Federa$Energy Regulatory 
Commission (FERC) 
Washington, DC 20426-0001 
Child Envelopment Center at 
Federaf;tenergy Regulatory 
Commission (FERC) 
Washington, DC 20426-0001 
Norris Cotton Cancer Center 
(NCCCj 

Hanover, NH 03755 
$1 Eneiijgy Fund, Inc. 
Pittsburgh, PA 15203 
10th LEFe Foundation . 
Santa Barbara, CA 93 ] 01 
1 0th Life Foundation 
Santa Barbara, CA 93101 
1 Oth Life Foundation 
Santa Barbara, CA 93101 
10th Life. Foundation 
Santa fjarbara, CA 93101 
1 Oth iMe Foundation 
Santa Biarbara, CA 931 01 
20/20 #sion 
Washington, DC 20036 
24 Caritt Ferret Rescue And 
Shelter^ I 

Las Vegas, NV 89102 

24 Canlt Ferret Rescue And 

Shelter! j 

Las Vegas, NV 89102 

24 Car2rt Ferret Rescue And 



ill 



Shelter; 

Las Vdgas,NV 89102 



| tib&Pato 

T NEXT 50 EN 
51215 $12.74 01/27/2000 



47980 $4.41 



12/30/1999 



44434 $19.05 12/16/1999 



46571 $12.01 



12/23/1999 



49165 


$0.01 


12/30/1999 


51250 


$18.39 


12/31/1999 


48248 


$34.54 


12/30/1999 


45340 


$22.55 


12/23/1999 


44475 


$37.05 


12/1671999 


51991 


$956.25 


02/25/2000 


49227 


$1.72 


12/30/1999 


51277 


$5.49 


12/31/1999 


48464 


$9.98 


12/30/1999 


44516 


$25.83 


12/16/1999 
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5468 240sx Cftr Club of America 
WeUi nation, FL 334-14 ' 

6944 4 PawssRescue Team, Inc. 
Beatefcfljt, V A 22712-0328 

6944 4 Pawsitescue Team, Inc. 
Bealetof , VA 22712-0328 

3629 4-H Foundation of Alachua 



Counry|J Gainesville, Florida 
Gainesville, FL 32609 
5540 4-H Foundation of Breezy Knoll 

Hartwofjd, VA 22406 
3492 4-H Foundation of Indiana 

Indianapolis, IN 46202-4042 
5386 4-HFo]SjidationofNew 
Hampsisltre 
DurhanijM-1 03824 
5386 4-H Fofndatioo of New 
Hampshire 
Duihan||NH 03824 
3746 4-H Foittridation of Tatum 

Tatumjhc 75691 
3 1 62 4-H Folhdation of Virginia - 
Lucky isits & Spurs 
Cat1ett|VA 20119 
2643 4-H Foundation of Wyoming Stal 

Laramifei WY 82071-3354 
3228 4-H: National 4-H Council 

Chevy Chase, MD 20815-4999 
3794 420-LegaI Defense Fund 
Wagratri NC 28396-8913 
4202 40th Mlfpole Scouts 

Vancoifer > BCV5Z3X4 
7245 9 LivesJkescue, Inc. 

Colorato Springs, CO 80970-51 S 
7245 9 Livesjkescue, Inc. 

Coloralo Springs, CO 80970-51 i 
6305 911 Metia Arts Center 

SeattleJjWA 98109 
6305 911 Melia Arts Center 

SeattleJiHVA 98109 
6305 911 Metiia Arts Center 

Seattle^VA 98109 
6305 911 Melia Arts Center 

Seattle$|YA 98109 
5309 A Friertllil's House 

McDotitijugh, GA 30253 
5309 A Friei|s's House 

MdWtJugh, GA 30253 
4361 A Keikijs Dreamt 

Waihikttl HI 96793 
4361 AKeik&Dream 
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48837 


$2.00 


12/30/1999 


49460 


$1.21 


12/30/1999 


4469t 


$22.52 


12/16/1999 


50475 


$2.12 


12/30/1999 


48866 


$2.15 


12/30/1999 


50442 


$2.01 


12/30/1999 


48804 


d*A r\c 

$0.06 


12/30/1999 


52136 


$12.24 


02/25/2000 


48186 


$0.17 


12/30/1999 


47960 


$0.15 


12/30/1999 


4/ fj\ 




12/30/1999 


AK.'Xfil 




1 *"> /I *» /l AAA 

12/2,?/ 1999 


4o204 


<r^ oa 


1 O /*> A/1 AAA 

12/ J 0/1999 


4o> /O 




12/30/1999 


A AC J\ <7 


<PA 

3»LL24 


1 1 /f> A/1 AAA 

12/30/1999 


aa 

\ 


M2-7> 


A 1 "! A^tf hrtArt 

02/25/2000 


AG! Q« 

49 ivd 


CA Aft 


12/30/1999 


A C A TO 

45479 


|T» « r\ 

$19.29 


12/23/1999 


44641 


$14.24 


12/16/1999 


52246 


$29.36 


02725/2000 


48775 


$8.87 


12/30/1999 


44565 


$22.93 


12/16/1999 


48429 


$0.60 


12/30/1999 


445 JO 


$10.02 


12/1 6/1999 
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Wailuldi, HI 96793 



7858 A Place 1 for Us Greyhound 
Adoptions & Rescue 
Edgewlibd.NM 87015 
7858 A Plad|for Us Greyhound 
AdoptiWis & Rescue . 
Edgew$od,NM 87015 



5031 



APJacS 
Center^ 
Pioneer], 
5824 A Wish 



of the Heart Spiritual 



TN 37847 
with Wings, Inc. 
Arlington, TX 76007 
3420 A&M Consolidated High School 
Marchilig Band (Tigers) 
Colleg||Station, TX 77840 
3420 A&M |ponsoKdated High School 
Marching Band (Tigers) 
CollegiilStation, TX 77840 
3420 A&M jSonsolidated High School 
Marching Band (Tigers) 
Collegi Station, TX 77840 
3275 A&M Consolidated Photo Club 

CollegiilStation, TX 77840 
3804 A.D.O#.T. - Animals Deserving 
of Profier Treatment 
Naper^)lle,IL 60567 
3804 A.D.d|\T. -Animals Deserving 
of Profer Treatment 
Napcr^lle, IL 60567 
5533 A.J. H&cheJ Day School West 

AgourisjCA 91301 
4740 A.P.NiK.A. Network 

Bolingftrook, IL 60440-7266 



49748 

52520 

48669 

49002 
48069 

45314 

51953 

48010 
48208 



$006 

$10.10 

$2.04 

$0.16 
$0.24 

$16.97 

$12.57 

$2.15 
$15.57 



51983 $27.15 



50650 
48561 



$4.06 
$4.93 



bttp://wcb.archive.org/we^^ 
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12/30/1999 

02/25/2000 

12/30/1999 

12/30/1999 
12/30/1999 

12/23/1999 

02/25/2000 

12/30/1999 
12/30/1999 

02/25/2000 

12/30/1999 
12/30/1999 
r NEXT 50 EN 



6/10/2006 
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Defective images within this document are accurate representations of the original 
documents submitted by the applicant. 

Defects in the images include but are not limited to the items checked: 

□ BLACK BORDERS 

□ IMAGE CUT OFF AT TOP, BOTTOM OR SIDES 

□ FADED TEXT OR DRAWING 
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IMAGES ARE BEST AVAILABLE COPY. 
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